
Joined Up Thinking 

Leveraging LinkedIn

Claire Chapman UK Social Media Coach



Joined Up Thinking





How LinkedIn Describes it...

http://press.linkedin.com/about
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What is LinkedIn?

•LinkedIn is about Connections (Past, Present and Future), 

Opportunities and Information

•It’s a way to create and manage your professional reputation

•The focus is on professionalism, experience, and the trusted nature 

of your network
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Some LinkedIn facts and figures...

 Over 60m members worldwide

 Over 3m in the UK alone

 Execs from major companies are members – data from Quantcast shows that companies of 

all sizes use LinkedIn to market themselves and their business 

 The average income is over $60k and is college educated or above – do these sound like 

the people you’d like to connect with?
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 Search Engine Friendly:  

- LinkedIn is 14/100 on the Alexa Rankings for the UK (Source: Alexa) Building a profile in 

LinkedIn will help consolidate presence for your name and company (and help keep none 

relevant mentions out)

- The site itself is highly searchable – meaning people can find you for your keywords, job 

title and connections

 Credibility:  It’s your online story and Recommendations give a “real” essence of the results 

you get for people and how you work

 Key information direct to your inbox, meaning less time distracted on the web.

 Control: You accept invites, set your profile and decide what you want people to see

 Market Research:  Using the powerful search function can help you research new 

opportunities and see where to join conversations

 Connections: When you set up your profile effectively, you’re making it easier for people to 

find you and refer work to you

Tip1: Know why LinkedIn Helps

http://www.alexa.com/topsites/countries/GB
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 Do you want to use LinkedIn?

 What is YOUR purpose?

 What are your goals?

 How will LinkedIn Help?

Tip 2: Know why YOU want to use 
LinkedIn
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Authentic Purpose Tribe Joined-Up Strength

Valuable

(win-win)

Easy to Use Quality Credible Well Maintained

The 10 Step Process to Standing Out in 
Social Media

How does your profile stack up?
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1. Build the most effective, purposeful profile you can

2. Searching:  Know how to find what you seek

3. Connections Count: Make the most of your net-worth

4. Recommendations:  Stand-out credibility

5. Group-Think

6. Grow your own Group

7. Ask and it shall be received:  The Power of Answers

8. Eventful Happenings:  Using LinkedIn Events

9. Amazing Applications

10. Ongoing Maintenance Matters

Your 10 secrets to LinkedIn Marketing 
Success
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 Remember the 10 steps:

- About how you help

- Value add

- Credible

- Time to think 

- Play to your strengths

- You have much more space than you think – the beauty of the “summary”

- Review your settings – what are you comfortable with?

- Step by step – build your profile over time

Tip: Make the Most of your Profile
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 Research career paths

 See where people are working

 Find out what training is required

 See what groups people are a member of 

 Find location specific individuals

Tip: Use Advanced Search as a 
Research Tool



Joined Up Thinking

 What are the tribes you belong to?

 How are you connected to them?

 How much do you know about them?

 What gaps do you have in your network?

Tip: Understand the power of your 
network
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 Ability to let other people speak about you, in their own words

 More power due to access to their profiles

 Focus on quality – of both requests and recommendations you write

 Think about who you ask, and when, for maximum benefit

Tip: Give and Receive 
Recommendations
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Tip: Be an active Group Member

Advantages

 Visibility within your chosen community

 Helping out your community 

 Building your ability to connect with a 

wider audience

 Building your position as a thought leader

 Finding the hot topics of discussion –

content strategy 

 Business Development – Building potential 

clients

 Can build your own to tighten your own 

community and engagement 

Be aware of...

 Test which groups work for you

 Fit with your purpose and tribes

 Your time available

 Remember you can un-join groups!

 Check out last discussions and size of 

groups to see how active 

 If you set up a group, time to manage and 

engage is important as well as ongoing 

consistency 
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 Easy to start

 Creates your own “tribe”

 Time to manage – be prepared!

 Meet people where they are 

 Advantages – permission based.  Research.  Set your own rules!

Tip: Start your own Group
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 Benefits of answers:

- Showcase your expertise

- Gain Credibility in your field – fits your purpose

- Gain Credibility in your tribe – builds visibility

- People can click on your profile and read more about you

 When you ask a question

- You can gain insight into your area

- Or ask a questions where you are genuinely stuck

- Choose your “expert” and thank everyone for their answers

- Connect with any relevant contacts

 When you answer questions:

- Answer direct to LinkedIn – don’t hide the info on your blog / make people work for it!

- Add a personal comment

- Focus first on unanswered questions where you are more likely to be visible

Tip: don’t miss answers!
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Tip: Use Linkedin Events!

Benefits....

 Another place to publicise your event.  

(Facebook also has an events option)

 Easy to set up

 Any one can set up an event, not just the 

organiser

 SEO Friendly – helps you get found in 

your location

 Set up helps you work through key pieces 

of information including who will benefit 

from attending

 Able to share and recommend the event to 

others

Constraints...

 No HTML

 Best used as part of an overall social 

media strategy for promoting your event, 

rather than relying on LinkedIn only
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 One of both the benefits and constraints of LinkedIn is the fact that most of the profile is text 

based.  It places you on an even playing field apart from what you say about yourself and 

the experience you have personally – you don’t need the difference that knowing information 

about formatting and HTML !

 You can make more of a difference by using the applications to add additional information to 

your profile. You can go through the applications list to see which work for you but here are 

some I’d definitely recommend:

 Polls:  Ask your own short market research questions and send then out to your network

 SlideShare presentations:  Add the ability to upload presentations online to showcase your 

talent and skills

 BlogLink/Wordpress: Bring in the content of your Blog/ RSS feed so that people reading 

your profile can directly see what you talk about

 Amazon: Showcase your reading

Tip: Add a little extra (apps)
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 If you think of your Profile on LinkedIn similarly to upkeep on a car, then you will get the idea 

of Ongoing Maintenance.  This also extends to your network of connections:

Ongoing Maintenance of your Profile:

 Keeping in touch with your current network

 Building out your network within your criteria

 Reviewing your profile compared to your Purpose and Tribe

 Updating your status updates to reflect your presence and expertise

 Checking in with answers and groups – being active within your time constraints

 Updating new online assets such as presentations you have delivered.

Tip:  Stay Focused!
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 What applications of LinkedIn do you think will work best for you business?

 What actions are you taking away from today?

 How else can the group help you achieve your goals?

 How does it join up with your other marketing activities

 LinkedIn on the move: http://www.linkedin.com/static?key=mobile

Tip: Be Joined up and LinkedIn!

http://www.linkedin.com/static?key=mobile
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Ready for more?

I offer both individual and group training on LinkedIn.  We can cover all the 

elements in more depth, and I offer a free profile review 4 weeks after the 

initial training to help assure you that you’ve implemented all the key 

elements and practices.

Training can be run either face to face or over telephone/ skype with the 

addition of webinar access to my screen to help you really consolidate 

visually your learning.  All training is offered with in-depth technical notes 

and checklists.

Prices start from £45 for 1 hour of one to one support.

Next training date starts April 13th at 2pm UK time 

http://uksocialmediacoach.co.uk/training-workshops-2/linkedin-training-2/

Book me for training...

http://uksocialmediacoach.co.uk/training-workshops-2/linkedin-training-2/
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About Claire Chapman

 Claire Chapman is the UK Social Media Coach.

 Claire’s passion is to help people “Join Up” their thinking to create powerful, passionate, 

connected brand achievements in the work they do.

 Claire works with a range of tribes including Career Professionals who want to stay ahead of 

the online game, Business Owners and Job Seekers.

 Claire offers social media strategy, Twitter Marketing Training (ICF CCE Accredited) and 

LinkedIn Training

 Ready to connect the dots with your personal brand?  Contact Claire at:

 Web: www.uksocialmediacoach.co.uk

 Twitter: http://twitter.com/coachclaire

 LinkedIn: http://uk.linkedin.com/in/clairemchapman

 Email: claire@growasacoach.com

 Tel: 07815 091 039 (UK Time 9am-5pm)

http://www.uksocialmediacoach.co.uk/
http://twitter.com/coachclaire
http://uk.linkedin.com/in/clairemchapman
mailto:claire@growasacoach.com

